MAKING MONEY
THE OLD FASHIONED WAY

THERE ARE 27.5 MILLION SMALL BUSINESSES IN THE U.S. AND
IN-PERSON NETWORKING IS MORE VALUABLE TO DRIVING NEW REVENUE
FOR THEM THAN FACEBOOK, TWITTER OR LINKEDIN.

In an increasingly digital world, it might surprise people to find out that if
you put down the smartphone and turn off the computer, there’s potential

to drive $137.5 billion in potential revenue from face-to-face interaction.
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MOST OFFENSIVE ATTRIBUTE WHEN YOU FIRST MEET SOMEONE
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